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* Imogen Haddon, Managing Editor, The Independent, Independent on
Sunday and i;

* Francine Cunningham, Executive Director of European Newspaper
Publishers Association;

- John Croll, CEO of Media Monitors, Australia;
- Jeremy Thompson, Managing Director of the Gorkana Group.
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The
Economist

Why Britain has soured on immigration
Ending Iran's spin cycle

Has America's housing bubble burst?
The limits of air power

A step forward for stem cells

Media for Which US Marketers Have Cut the Most
Spending due to the Economy, Q2 2009 (% of
respondents)

Print 37.5%

Radio 8.9%
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facebook

Facebook helps you connect and share with the people in your life.

Facebook & social journalism
lt t by Journalists on Facebook on Tuesday, Apri 5, 20113t 11:17am
' l ' e W a e r Over the past year, we've worked with media organizations to help make their content more sodal and
g r O l l p empower readers to experience news through ther friends. Since we first launched these initiatives at

the beginning of 2010, the average meda organization has seen a greater than 300% increase
in referral traffic from Facebook.

In addition to the work media organizations are doing to make ther websites more sodal, we've also
heard from editors and journalists who are making their newsrooms more socal, Today we're launching
a new “Journalists on Facebook” Page to serve as an ongoing resource for the growing number of

facebook reporters using Facebook to find sources, interact with readers, and advance stories, The Page will
and Journalists provide journalksts with best practices for integrating the latest Facebook products with their work and
. B connecting with the Facebook audience of more than 500 milion people.
D 'J:x:e’:awts on Facebook's Since its inception, people have been sharing news with friends, and it’s no surprise that reporters,
otes

from college level to nternational outlets, have also been using Facebook for years, More recently,
D Nolei N‘XN! Journalists on we've see some great examples for how Facebook can be used as a reporting tool, induding:
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Now for the debate.....
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