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Which Is more important to measure —
Traditional or Social Media?

Peter Granat
President & COO
North America, Cision
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* Wrong guestion to ask

* Clients need to measure all
media regardless of medium

* Lines are blurred between
traditional and social

» Stronger need for integrated
media measurement as clients
marketing campaigns become
more integrated



Case Study: McDonald's ups foot traffic 33% on

Foursquare Day

FPosted 15 Seplember 2010 18 12pm by Meghan Keans with 17 commenls

McDonald's may be a large brand, but it

doesn't alwaye want to Inveet large budgeis 402
in marketing. With a little help from
Foursquare this Spring, the fagt food chain 2 Tweet

increazed oot tratfic 33% In one day with an
Investment of less than $1,000.

Rict Wion, head of 2ecal media at McCeonalds, iz
3 big 1an of euch pliot programe. &g he 2ayE, “the
bigger your budget &, the harder & is to scals”

Speaking &t tha Mobils Social Communications
confaranca in Nlew York, Wien axplanad ihat "an
Bpp B not a strateqy.” Hewavar, for many
buginezz=s tryng to get into the social marketing
epace, it can be confusing and owerw heiming io
figura out whare and when to inveat ther tme and
money.

Whon auggests crestng pilet programz with emell amountz of money and vang the resufts to win over
amgcutves and shapa larger marketing afiorta.

Wion started at McDorald's just a few wesks before Foursgquare Day this vear, a consumear
gencrated event that celebrated the check-in 3ervice on Apgril 156. He noticed the postive word of
meuth aurrounding the national avant end dacided to contact tha orgenizars to fostar e parnership.
N cDonald’s ended up offering 100 giftcarde to Foureguera usare who checkad inte NcDonald's
egtabishmartz on 416,
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JUNP blogging challenge round up 1:03PM on 211

Septembes 2010

River Island finally ditches Flash #sitereview G:24A0M on 21s
Septamber 3010

The daik sidss of Srowpo
Soptember 2010

emenges 1. 27&hb on 17th
HEM s-commercs |aunch disappal nis Flienssew 53380
on ‘18th September 2010

Whets tha rish if Google fails? A real world exampla T:20FM
on 15th S=ptember 2010

Twitt=r"s red=sign: th= good, the bad and the wgly 7ZTAM
1 18%ih September 2010

A.DDBE'ONLINE MARKETING SUITE
Announcing the Adobe
Online Marketing Suite,
powered by Omniture




« Social media can provide more immediate feedback that allows PR
to quickly determine if key messages are working

* Requires tools to quickly measure results

« Doesn’t mean you can ignore measuring traditional media or that it is
less important

Twitter 97.3% Accurate in Predicting Opening
Weekend Movie Box Office Returns '




