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Which is more important to measure – 

Traditional or Social Media? 

• Wrong question to ask 

• Clients need to measure all 

media regardless of medium 

• Lines are blurred between 

traditional and social  

• Stronger need for integrated 

media measurement as clients 

marketing campaigns become 

more integrated 

 

 



Accurate metrics are still critical to link to 

business outcomes 



More important to tie overall measurement to 

business outcomes 

• Social media can provide more immediate feedback that allows PR 

to quickly determine if key messages are working 

• Requires tools to quickly measure results 

• Doesn’t mean you can ignore measuring traditional media or that it is 

less important 

 

 


