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Which is now the most influential and
powerful - Traditional Media or Digital?
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Impact of Traditional
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feel ubiquitous but they remain an
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real influence on consumer views
and purchase decisions, but it is
likely to require greater
sophistication in how brands reach
social network users.”
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* Next to none * Irreparable consequences

“Simply put, new media should not be confused with news media,”
wrote Superior Court Appellate Judge Anthony J. Patrrillo.

A three-judge appellate panel upheld the lower-court ruling on
Friday, saying that merely claiming one is a reporter or journalist
IS not sufficient to gain protection under the shield law.







